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Make Sure Your 
Staff Reads ALL of 
Publix Opiriion 


Lt 
No. 54 


OLUMBIA BROADCASTING CHAIN 


FF CORRESPONDENT 
nouncement of acquisition of half in- 


the Col 


at the Paramount convention in St. | 
1 cl Significance of the news was 
iby those in attendance and the possibil 


Dalia, 


} 


cheers. 


for 


up 


‘fimancial 
cast- 


of what 
Columbia 
f out 
has 

States. on 
12,000,- 


and 


sev» SALACIOUS ADVE 
I$ BANNED 


umbia Broadcasting system was 


Paramount and Publix became 


TIE-UP ADS FOR 


SPECIAL ISSUE 
OF “VARIETY” 


Two different towns have. ob- 
tained a full page co-operative ad 
for the coming Paramount-Pub- 
| lix number of “Variety,” by tying 
up drug-stores, hotels, commercial 
\elubs, restaurants, garages and 
| other merchants whom the ‘actor 
jis likely to contact during his stay 
jin that town. 


| ‘The ads, in each case, were pro- 
imoted by the enterprising Publix 
town who was 
quick to realize the benefit which 
@ popu-! win) be derived by the entire Pub- 
lix circuit and, consequently re- 
\fiected: to him, by this good will 
gesture and greeting from 4 town 
to an organization that has meant 


showman in that 


, 
: 


to its prosperity 


Can you do the same thing? 


ict 


TWO WOW 
OPENINGS! 


ng 


i} 
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Never since the showing of 
“Chang” did an audience thrill 
to such a mighty, pulsing na- 
ture-drama as Paramount’s 
“Pour Feathers” when it 
opened at the Criterion Théa- 
tre on June 12. The rise of 
the Soudanese warriors, when 
the sereen is enlarged to re- 
veal the sweep of the desert, 
the stampede of the baboons 
and the rush of a horde of 
hippopotami sent a quiver 
through the entire crowd 
theatre. Clive Brook, Richard. 
Arien, William Powell, Noah 
George Fawcett, Fay 
and the rest. of the 
superb cast wove themselves 
so ereditably into the eolorful 
story that the fingers of the 
erities itched to get at their 
typewriters to sing their 
praises. When the papers 
came out the next morning, 
another Paramount triumph 
was heralded to the world. 

— 

The audience wert, sighed, 
laughed, exclaimed, blew its 
nose, wiped its glasses, 
ed, crowed, guffawed 
panted as it followed 
heari-wringing story 
“Thunderbolt” with Bancroft 
at his best, which opened at 
the Rivoli, Thursday. Mighty 
ax he wax, the famots “Wolf” 
of WaH St., became as & littie 
lamb compared to the gigan- 
tic heights which he reaches 
in this stupendous picture. 
It’s a push-over! The major 
worry of the theatre manager 
playing this picture wilt be 
how to control the crowds! 
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Beery, 
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RTISING 
IN PUBLIX 


motion picture industry was 


NEW PARAMOUNT PRODUCT 
SENDS DELEGATES INTO 


| 
| 
/ 
| 
| 


| 


GALES 


Many, Publix exec 
gathered together from 


the Pal Lido Room of the Coron 
morning for the opening of the annua Par 


vention. 
The convention 


PUBLIX WILL 
SHOW ALL U.A. 
- PICTURES 


United Artist pictures will re- 
ceive a 100 per cent d 
in Publix theatres as a 
deal . between Paramount 
United Artists Distributing Co 
poration,.in which Paramount be- 
comes a partner int 


is held 


and 


of the pictures made by the vari- 


ous members of United Artists. 


The advantage to Paramount is| 
ra participation in the profits of|to the Production Dep 
| United Artist Distributing Corpor-| addresses 
ation and an assurance of dis-| Messrs: Schulberg, 
Publix houses| bury and Fihgerlin. 


tribution in all 


during the coming year with such|of “The My 
star values as Charles Chaplin, 
irbanks, 
Colman, 
Vilma Banky, Lupe Velez, Dolores| enthusiastic about this sr 


Mary Pickford, Douglas Fa 
Gloria Swanson, Ronald 


Del Rio and others. 


in two 


istribution | 
result of a/ pose and plan of the convention. 


OF ENTHUSIASM 


utives were among the 200 delegates, 
the four corners of the world, who filled 


ado Hotel, St. Louis, Saturday 
amount Sales Con-. 


sections this year, the 
Western Division, meeting at St. 
Louis from June 15 to June 19 
while the Eastern Division meets 
in Atlantic City from June 21 to 
June 25. Publix Home Office ex- 
ecutives attended both sessions 
while the theatre Division and Dis- 
triet managers were present only 
at the session of their respective 
sections. 


The St. Louis convention swung 
| into stride with a lively address by 
| Sidney Kent, Paramount’s General 

Manager, who outlined the pur- 


Mr. Kent paid a warm tribute to 


c-|the Skouras Brothers, partners of 


Publix in St. Louis, and read a tel- 


he distribution} egram of congratulation and good 


wishes from Spyros Skouras, pres- 
lident of Warners Theatres. 


Saturday afternoon was devoted 
artment with 
Lasky and 
Wanger, Sals- 

A screening 
sterious Dr. Fu Man- 
lehu” was held at the Midtown 
| Theatre in the evening and the 
|delegates left the theatre wildly 
eat Par- 
| amount thriller which, they all 


by Mr. 


An imminent peril to the entire 
brought to the attention of ° Messrs. 


Botsford. by the Hays organization, 
ising which, 


United Artist gains the distinction | agreed, possessed all’ the poten- 
of 100 per cent booking in the larg-} tialities of a sure-fire box office 
est circuit of theatres in the world.| record breaker 
and an assurance later of a distri-| , 
bution that has been sorely needed| [pn the ‘morning session of the 


since the inception of that organiza- | i ‘ 
tion. According to a former agree-| second day, Mr. Kent made. an ex- 
ment Publix Peres Uy. A. product in| haustive review of the present 


most Class A houses, but it was only| ini 
rarely that a U.A. picture aie outlining a new sales 
|plan and making a survey of the 


Kent, Katz, Dembow and 
regarding the destructive 
| effects of salacious advert not only gives prospec: | 
| tive patrons a false notion: of inherently unobjectionable films, | 

but will eventually bring on injurious censorship. 
eS ——— | The matter was brought up at 
creveeewer?t |. meeting of film executives called 


| 
| 
) 


| 


100 percent distribution in Publix. 


Beginning next issue .and 
continuing regularly there- 
after, PUBLIX OPINION 
will conduct a “Meet The 
Boys” column which will be 
devoted to the photographs 
and short ies of 
Publix showmen throughout 
the entire circuit. 

The purpose of this col- 
umn, as indicated by its title, 
is to furnish a medium 
whereby the various mem- 
bers of the Publix family 
may get acquainted with 
each other; so that they may 
know just what type of men 

are standing shoulder to 
shoulder with all along the 
line, and gain added pride, 
enthusiasm and courage in 
knowing that they are & 
carefully picked battalion of 
showmen which has no 


counterpart anywhere in the 


Look for this column and 
follow it closely! 


| by. Will Hays, at which he warned 


{ 


ithe 


jeapordy involved in the ad- 


| ters, wires, 
iments from all over the country 
regarding catch lines and general 
| objectionable advertising, not only 
by the producers and distributors 
but also by the theatres. 

It is true that Publix Theatres 
as a whole, imbued with the im- 
portance. from a box-office view- 
| point, of building up for the thea- 
tre and its attractions a clean and 
wholesome atmosphere which 
“would appeal to every member of 
a family, have not conspicuously 
erred in this respect. Occasionally, 
however, some over-zealous Publix 
showman, in his eagerness to sell 
i his attraction, has over-stepped the 

ne of propriety and good judg- 
ment in his advertising. That ten- 
dency has been promptly curbed, 
when found. Publix is heartily 

accord with the : 


(Continued dn page 3) 
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‘the motion picture men against /KS 
| vertising situation. Mr. Hays eae =| 
jed his arguments with many let- S| 
editorials and com- S| 


“Fashions In Love,’’ — jf 


Adolphe Menjou talks 


and sings for the first |§ 


time. 
“The Insidious Dr. Fu 
Manchu,” — Oriental, 


rors, Shivers, Mystery! 


ae 


talks again! 


_ “River of Romance,” — 
A Melodramatic  ro- 
mance of the Old South 
with Buddy Rogers and 
Mary Brian, 


“Why Bring That Up?” 
—The Moran and Mack 
picture that rattled the 
ribs of Paramount. dele- 
gates at the St. Louis 
Convention, they laugh- 
ed so much! 


LILI LLLLI LI LILI TTE 


LLELLL SL 


TIL? 


LIIILP 


Menace, Hypnotism, Hor- jf 
Riternoon session finished with a 


Curves,"— ff 
Clara Bow — and she [R 
Rishrieks emanating from the Mid- 


RS} Lies,”’ 


| selling campaign for the coming 


Short Feature Product. Charles 
McCarthy followed with a talk on 
Publicity and Russel Holman and 
A. O. Dillenbeck spoke on Adver- 
tising. Then, James A. Clark took 
up the subjett of Ad Sales follow- 
ed by Leon Bamberger. who gave 
a short talk on Sales Promotion. 
The 106q% club was addressed by 
the division manager and the af- 
resumé by Mr. Kent. 


* 


Loud guffaws and hysterical 


town Theatre later in the evening 
$| proved to be not a riot but merely 


Ri the delegates enjoying the screen- 


Sling of Moran and Mack in “Why 


Rh} Bring That Up?” 


Practically all of the next two 


5 days were devoted to screenings. 


si The delegates saw “Charming Sin- 
$| ners,” “Pour Feathers,’ “The 
BiGreen Murder Case,” “The Lady 
“The Cocoanuts,” ‘““Jeal- 
Bj ousy’ and “The Dance of Life.” 


(Continued on page 3) 
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ORDER OF PRESENTING | 


TALKIE SHORT, STRESSED 


The third of the series of articles, recently started by 
PUBLIX OPINION to promote a better understanding of the 
us€, presentation and exploitation of the talking short, is writ- 
ten by Burt Kelly, of the Booking Department.. In this article, 
Mr. Kelly deals with an important feature of the subject—the 
order of presentation of the short subject, 

“In the presentation of sound 
short subjects,” says Mr. Kelly, ; 
“two things must be kept in GOOD NEWS! 
mind—the Order of Presenta- The many friends of _— 
tion ma the Manner of Presen- Barry, Director of | Pub 

a3 RON i: Managers Training’ School 
tatoit. Che Publicity and Adver who was suddenly stricken 
tisirig Department is getting out}? in vane ons tour with his 
a Manual on the matter of pre class at Atlanta, Georgia, 
senting short subjects. The will be glad to learn that he 
Booking Department is chiefly|{ "8S passed the dangerous 


: 4 Stage of his illness and is 
concerned with the Order of now well on the road to re- 


Presentation. | covery. 
“In theatres As Publix Opinion goes to 


he oe aime. 


where the press, word comes to us that : 
short program Barry is now able to sit up 

is connned to}; and will soon eave St. ; 
Vitaphone Joseph's infirmary, Atlanta, ; 
acts, the Vita-| where he is now recuperat- ; 
phone bookets ing, for a rest period in the ; 
are lining up |} mountains. ¢ 


in the best 


possible bal- CR I ay I & DEVOTES 
sending out, WHOLE COLUMN 


the booking 
schedule of} 


acts they pay| pga 
particular at-|. .PTOOf of the significance of the) 


: | talking short in the entertainment} 
pe aoa pith field, as stressed by the compaign 
Leia ther ime up| Conducted by PUBLEX OPINION 

Burt Kelly the ‘ndblects for its better understanding, of 

Sa . r which the article by Burt Kelly in 
end tae Soblociie et re the adjoining column is a part; is| 
mean an act booked in No. 1/ pg peat in oie Coe ard 

, ritic o e Chicago y| 
Seetindetak iter pealne ped Tribune, and one of the most not-| 
puiticeine Pa Ph pt following able and universally followed 
The same goes for the No. @ Poy movie commentators in the coun- | 
Nid ne ‘ate denied thie hia always try, devoted an entire column in|! 
building toward the punch of | Praise of the talking short 
progra The column was topped by a 
ras ae one fenteine. gee | flaring head reading: “SHORT, 
“We always try to open a bill | TA L KING FEATURES ARE! 
of acts with a single number. using | SCORING _A HIT” with the sub-| 
full stage; and follow it with q| head: “Critic Reviews Some That 
two act, working in one or two:| Are Laugh Winners.” In part of| 
and close with a flash act in full; her column, where she lauds two 
stage. In a two act bill we book| Paramount Christie Ta | king 
aS an opening number a single or| Shorts, she says as follows: 
two act and follow it with a flash} “It occurred to me the other day 
act of some kind. like a bolt from the blue, that I| 
“The running order of the; hadn’t been doing right by our 
acts as outlined above should be! Nell, the short talkie subjects. 
adhered to as much as possible; ‘Excellent as some of these are, 
regardless of any big name acts! «T),. Melancholy Dame,’ for in-| 
you may have, Stance, they have seldom  been| 
“In this respect we have the ; 
edge over vaudeville theatres, 
which have to give special spots 


crowded out by dissertations on} 


TO “SHORTS” ||; 


mentioned in this column because! St. Paul, to the management e Criterior aw 
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PUBLIX-RECORDS ON SALE! 


i it-pi well 
ing- ine records of hit-songs from the hit-piciures, as we 

as ee rd of hibson are now being made by Publix, 
for sale at the music stands in theatre lobbies. The records are of 
Super-quality, and ure superior or equal to the best in tone reproduc - 
tion, N musical and vocal stars, and frequently the movie 5 ms 
themselves, are making the records, which have found ready sale 
where theatre managers have established this double-edged profit- , 


ing and picture-exploiting plan. 


Pesasessnesecers oczsessescseeese=s SSL SSS SS Ses POSTIPS Siri tis isiiiiiiit ¢ 
Mr. Wm. Wolfson has been a Signed as theatre manager at the 


; Strand, Montgomery Mi Wolfs Was forme Y assistant anage 


at the Howard, Atlanta 


Mr. H. J. Thatcher resigned as nager of the F ire Theat: 
San Antomo. Mr. J. 0. Cherry is emf ; tak ; es : 
house. 

Mr. Brandeon Warren has res ed as manager of the F sho 
Miami and Mr. James Cartled former anager of 1 Fairfax 


has been transferred to the Fot 


With the closing of the ral Gables Theat: : 
June Ist, Mr, Jack Hobby, manager : 


Mr. Paul C. Schroeder. 
mount, Cedar Rapids, has been assigned 
Theatre, Rock Island 


Mr. RK. D. Hinchman, forme: nanace ; ; 
Rock Island has been assigned to the Le aire T) ‘ 


Mr. John Goring has been tra er! 


; feature films, many of which were Mr. Louis J. Finske, City Mana ‘ 
on their bill to name acts that not half as worthy of comment as| promoted to District Manave: Denver and Kansa 
they are playing in the flesh. Many some of the pint-size productions,| Mr. C. C. Perry who replaces Mr. Fri. as D t Manag ' 
a single act*has been used in the In the latter, capable and well | Northern Division. Mr. Friedi's new ass‘ w 
vaudeville bill next to closing. | known folks have been appearing,| in a few days 
when, from an_ entertainment directed by men who know how. 
standpoint, it should have been These subjects have presented Mr. R. LaFevre has been ap Ana / \ 
used in No. 2 or No. 3. In other snappy material, in interesting | neapolis, succeeding Mr Poitra »« 
words we can use a Vitaphone act form, and the public have been en- 
the way we think it will deliver | joying them hugely Mr. E. C, Prinsen was app: 
best for us without worry over , 4 ‘ Minneapolis as well as City Manag M a 
. , “There's ‘Meet the Missus’ with | 
i Othe Dieicee ese - now) James Gleason and Lucille Web-| Signed 
isn mary Raeonhr grows ER Pee gon EE x Spartanburg, 
agers and they are both giving a| il f f tching the! OVer the management of the Garde ; 
Sreat deal of thought in arrang-| ovetch. Wet F. Wank vk acaate seal 
ing their sound short programs in) 7" : i Mr. Re 8S. Guiterman has bee n aj ; 
Y that ‘Meet the Missus’ js a Np] 
theatres playing a combination of | stretcher and no mistake, and that| St- Paul, as well as city manaver 
two reel comedies, one reel hacks eh CM predicament of Mr. Gleason| iad 
tes and acts, always keeping a (in the picture) after he has par-/ Mr. W. C. O'Hare, formerly mana Oo é : has 
mind the running order of the pro-| taken of Anais much Volsteadian gin,| been transferred to manage the « apitol, St. Pe ‘ Ms 
gram.” , ry ; | Goring who has been transferred to n A ' i 
“In this class of theatre, the en-| #8 2Othing to miss, 7 


~ ————————————————————— es: 
tertainment value of a program “By all means stick to thia rou.| 
will decrease considerably unless tine, ans the best all talking feature | 
the sound shorts are used in their cotenous sr mot fet the right an 

} enee reaction ie proper re 

right position on the program. in not given im the program ben 
The two reel sound comedies now sound short of a light nature. 
being released are straight dia- : 
logue subjects, and if used in a|the present feature length talkers 1 
Spot too close to an all ag Rraeatts ua” high tensioned ( 
feature the full entertainment tha 


value of both subjects will be lost. sound short prograins have lost their 


7,,| announced that all kiddies bring-| thesic that ey 
data out by Distrint Booker anal tne Hookn raMenstoe., Malte gen maw, on Riddles bring. nounce it 


: trouble can be overcome if the man-jt 
cal and singing acts are being | agers will play their act and short | ¢ 
booked before and after the fea-| Programs exactly as outlined by the 


okers and District Managers. Give et which would admit them to see tion foll 
ture. Bebe Daniels in ‘‘What a Night.” (Sh, 


Menreeriaaneneesniene ———— it Aen cliitilahvettntetbesiueiniiiupmccuses. 


EXCHANGE YOUR OLD IDEAS FOR NEW ONES, 


it a trial!” 


| atc raeocene seen eee 


Do you pay your debts?? How many ideas, stunts, campuigns hous 
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beautifying stunt was turned into: C} 
‘This has proven itself all over as; newspaper publicity for the Pub Dlayineg 


“It is a fact that in the past, good Night,” when Manager Roy Slentz 


enh ttt HODPATARD ENYA UPR ntoEm HOMME HHHHDHH Hrd nEe y 


DANDELIONS FOR TICKETS OORRECT 


"RON Ne TATION 


What purposed to be a city In all his advy, tising on Maurie 
Va eT nr 

: at IX Queen Th: 
ix Colorado Theatre of Pueblo. tr. Galveston, Tex., Manacer : 
,olo.,. for the picture, “What a! Sowar made re that Chevalie: 
name Was & Written in pare 
ervone “ lid mr 
correctly Eve ; 


aller 


he theatre box office would have! the 


word ({ 
heir bundle exchanged for a tick any 


advey sir 


appeared i; 
'* the pron inci 
wed in parent 
ani-yah ) 


HERE !!1} 


you sent 


ve 


to PUBLIX OPINION in return for those 


uve had in its col ¥ 
umns from other 
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Hero, villainy and 
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| mons Tuesday calling for his presence at 
+| ‘The Trial of Mary Dugan,’’ at the 
mount theater 
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_A SURE-FIRE GAG! 


Manager Raymond B. Jones, of the Paramount Theatre, Omaha 
knows that the picture of the mayor will always crash the newspaper, 
so he used this method to get some valuable publicity for “The Trial 
of Mary Dugan,” when it played his theatre. : 


SUMMONED 
FOR TRIAL 


Mayor Dahlman was served with a sum 


the summe 
ger of the theater 


Para- 


LET’S TELL THE WORLD 


! 


tldn't we Tell the world! 
wh find with ourselves, 
business, the ains that Publix and 
Paramount helds the highest place of all in the amuse- 
ment industry, int effectiveness. By effective- 
ness, we mean that our as directed by duly con- 
stituted leadership, are the most profitable, in the business. 
At the same time we possess undisputed place on the pin- 
nacle of public good will 


Why sh 


y it 


No matter faults we may 


or with our fact re 


Pp: ot 
efforts 


lil. 


but we ARE the greatest out- 
’ 


Yes, we still have faults 
fit in the world | improving! 

Our leadership is reliable, permanent, and effective, 
and our places in the rank and file are aS secure as we 
can make or better them. — 

We've all worked hard—we are all working hard, 
and intelligently. 
ereat pride. 


executine our efforts sanely, 

We have leaders in whom we justly take 

We have associates within our organizations of whom 
we are equally proud. We take great pride in ourselves, 
as individuals, for being a part of these distinguished groups. 

Man for man, and post for post, show business in all 
its history can offer no parallel to rival Publix and Para- 
mount 

We have honestly won our 
honest part of bettering our job to let the 
us. So let’s tell the world 

That Messrs. Zukor, Katz, Lasky, Kent and other 
leaders in Paramount and Publix are cognizant of this, 
and want the story of Publix and Paramount to be told, 
is obvious by the sponsorship of the Publix-Paramount 
Edition of “Variety,” the bible of show business. Every- 
body in the industry reads “Variety,” and in addition, it 
is read by every newspaperman who writes of the 
theatre. 

So we are telling our story r 
weeks. We should tell all the story. We want it told 
conservatively and truthfully. The public wants and is 


entitled to know. the facts about the organization that 


their most appreciated recreation, 

In order to do it requires thought and effort on the part of 
a great many people in both organizations. Messrs. Botsford 
and Holman are preparing the edition of “Variety” that will 
contain the statistical matter and stories of our man-power 
and our subsidiaries. if anything is omitted, it is because you 
have failed to submit what you know or can do, to aid them. 
A vast amount of material is necessary. A vast amount of 
advertising is necessary. There are a great many firms and 
connections outside of Publix and Paramount. who by excellent 
service or merchandise, have helped us to our surpremacy. 
These people are entitled to advertise their connection, if they 


wish, and you should tell them, 


a right to our pride, 
the laa were yee the world accords us leadership, So 


e tefully acknowledge the compliment. The “Variety” 
Ditien provides the medium if you will do your part. 


position, and it is an 
world know about 


in “Variety” in a few 


provides 


and we have a right to tell 


In the picture with the mayor are Po- 
lice Lieutenant N. B. Jensen, who served 
and Raymond B. Jones, mana- 


INO 


NLA NETL 


=| picture 


SMUTTY ADS 
~~ PUBLIX 


(Continued from page 1) 


clean-up campaign instituted by | 
the Hays office and has promised 
\its ready cooperation, as far as 
| Publix theatres are concerned, in | 
|coping with this menacing evil. 
“There is, of course, no ques-| 
tion but that distributors as well | 
as theatre managers have, in| 
many instances exceeded the | 
bounds of propriety in advertis- 
ing certain pictures,” declared 
Mr. Sam Dembow. 


“Prom our standpoint, we are 
ready and willing to cooperate 
with the Hays organization to) 
the fullest extent so that at least | 
Paramount-Publix will not be) 
counted -among the future of-| 
fenders in this respect. The 
entire matter will be brought up 
for discussion at an early, 
Cabinet meeting.” 

| Mr. Botsford, too, announced 
|that Publix advertising men all 
ialong the line would be instructed 
to exercise the utmost care, in the 
composition of their ads, to elimi- 
nate any copy or picture which 
might be in the least way ques- 
tionable or offensive. 

“Publix is solidly behind this | 
effort to remedy the present 
situation,’ said Mr. Botsford, 
“] do not think any of us have 
been sufficiently on the. job in 
this respect. We are all apt to 
blame the other fellow. We will 
have to do something besides 
call the attention of the Hays 
organization to the other fel- 
low’s advertising. 

“We correct our theatre when- 
ever we catch them using adver- 
tising copy that is objectionable. 
We shall continue to do this and 
enlarge on it in a firmer manner 
than ever before.” . 
Paramount will also take steps 

to insure a strict surveillance over 
its advertising. 

‘We want to form a clearing | 
house for ideas for advertising,”’ | 
declared Mr. Kent, “just as we 
now have a clearing of ideas} 
for story treatment — similiar | 
to that which Col. Joy operates 
on the Coast. When a doubtful | 
scene arises in production, Col. | 
Joy comes over to the studio | 
and sits in with the producers. | 
We want to do the same thing) 
on our advertising and publicity, 
in order that we can prevent) 
any legislation against us. 

“We are starting a very big! 
campaign in two states to have) 
censorship repealed instead of 
letting it spread. We cannot) 
start these campaigns unless we | 
are sure that we won't be blown | 
out of the water by our own mis- 
takes.” | 
Many striking examples of the 

nefarious effects of carelessly) 
|supervised advertising were fur-| 
‘nished by the Hays office. In one 
town, “Our Dancing Daughters’) 
which in itself contained nothing} 
objectionable, was banned by the} 
mayor who, without seeing the 
picture, ordered it off because he 
objected to the advertising. 

“The cuts advertising this show,” 
\the mayor said, in announcing that 
ithe picture had been banned, “are | 
| indecent, immoral and lascivious 
land it is this character of enter-| 
|tainment that lowers to the very 
}depths the moving picture shows. 
I wish you to understand that you! 
cannot pull anything like this in| 
this town.” 


Refuses Ads 


One of the most influential | 
newspapers in Washington, Dog. 
where the Brookhart Bill stares 


| Branch 
lwere addressed by Mr. Kent and 


|Representatives. J. 
‘Sales Manager addressed the Ad 
| Sales men. 


;A number 
\from a theatre when the picture 


offensive advertising, 
unfavorable 


one in the face, where a federal 
censorship bill is introduced with 
each new Congress, where the 
Federal Motion Picture Council 
maintains a lobby against moving 
interests, where more 
newspaper correspondents are as- 
sembled than in any city in the 
world —- informed the Hays office 


| that it continually and repeatedly 


CHEER NEW 
PARAMOUNT - 
“PRODUCT 


(Continued from page 1) 


At the end of the fourth day, so 
great was the enthusiasm for the 
Paramount product for the com- 
ing season that even the most con- 
servative among the delegates felt 


|no hesitancy in prophesying one of 
the greatest peaks of Paramount 


progress within the, next few 


months. 


The fifth day was devoted to 


imeetings of the Branch and Dis- 


tict Managers, Bookers and Sales- 
men and Ad Sales Managers. The 
and District Managers 


their respective Division Mana- 
gers. The Bookers and Salesmen 
were addressed by Stanley Waite, 
Miles Gibbns, Frank Garbutt, 

the West Coast Laboratory; 
William Sussman, Herman Lorber 
and G. K. Haddow, Home Office 
A. Clark, Ad 


ed 
So ————————————— 


has to turn down motion picture 
advertising because it is too “filthy 
for our standards of what a self- 
respecting newspaper sheuld 
earry.”” That same newspaper, be- 


leause of those very advertisements, 


has editorially urged the need of 
federal censorship, not because of 
the contents of pictures, but be- 
eause of the advertising and flashy 
titles! 

One of the pivotal men in the 
movement instituted by scientists 
to diseover if the movies were an 
incentive to crime, Dr. Joseph L. 
Holmes, of the Department of 
Psychology, Columbia University, 
eompletely exonerates.the movies; 


| but the victory is marred by this 


statement: 

“JT cannot talk on motion pic- 
tures and preserve my honesty 
without stressing frankly my be- 
lief that advertising of pictures 
is unwholesome and bad. I shall 
also have to express myself on 
the abundance of deliberately til- 
tillating titles. I believe the con- 
tent of the picture is guarded with 
reasonable care but I know of no 
defense that can be set up for-a 
great deal of current motion pic- 
ture advertising.” 

The Hays organization does 
not demand any curtailment of 
creative imagination and in- 
ventiveness on the part of ad- 
vertising and publicity men. 
They merely point out the ab- 
surdity of allowing employees to 
jeopardize the property of the 
company they represent by the 
continuance of such obscenity. 
They suggest that the real trou- 
ble might be with a very limited 
number of men, “too close to 
Broadway," and their imitators; 
and that the breeziness, frank- 
ness and vulgarity which too 
often is confused with sophisti- 
cation, is not acceptable to the 
cities and towns which make up 
the bulk of motion picture busi- 
ness.” 

The Hays office further points 
eut that a great deal of business 
is lest by. salacious advertising. 
of people stay away 


there is advertised in such a fask- 
ion as to create the impression of 
being salacious. Inasmuch as, in 


ithe majority of cases, the picture 
litself hasn’t the lightest trace of 
| anything objectionable, the theatre 


manager loses two ways—from the 
patrons who don’t go in because of 
and from the 
impression in the 
minds of those who, believing the 
picture to be of the type adver- 
tised, go in and find that it has 
been misrepresented. 

The number of objections to 
this type of advertising is steadily 
growing larger, even within the 
industry and those closely con- 
nected with it. The concensus of 
opinion seems to be that this kind 
of advertising serves only to pro- 
vide effective talking points for 
Canon Chase. 
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BOOK MUSICAL 
NUMBERS FOR 
LOCAL FES 


HANNAN 


THE “TALKIES” ARE GOOL 
BETTER ALL THE 


AYS 


"List OF 


Clip this out, Paste it on card) Board, 
pag Hang it where you'll look at it often. 


Can you work out a significant stage or musical, or screen at- 
‘action on one of these holidays? 


Can you work out an effective news story or advertising tie-up 


the experimental stage and the producers 
doubt as’ to their permanency, it is only ® 
average theatregoer reached the same cone 


JULY 13 
gether and I want you to know | | 


NOVEMBER 11 Birthday of Gen 


Bedford Fe 


= 
= 
be * ~ . . . ‘ us Lk ; 
Following in the wake of the| with these holidays? Something that will get extra coin at the f seine entonan oa a yeh: few. on 
extended campaign to popularize | box office? sh | Frank Miller, in charge Of) say that thes# 
and develop talking shorts and Have you examined your bookings to see if you have attrac- | Publix theatres in Augusta, rule 
| sound novelties, Mrs. Blanche} tions of significance on these holidays? Ga., wins the cheers of the) DUE at one 
Bray Boyle, of the Publix Book- Will you re-arrange your show-schedule so as to get in extra industry by reason of the) 9h, aan 
i ing Department has sent out a let-} shows on these holidays? following be - Re arrears for a} 
HI 4 i s “ erald,” which he| -silent drama 
i pigs UF Of: hee Var What about Holiday prices on these days? | rnepatain Mill de-| stage attractions woula® 
i she is booking at present, which Whe chief legal or public holi- MARCH 2 | inspired. Mr. er | jecommalt 
1 is here reproduced in the hope days are: Sam: Houston Memorial Day | | liberately asked the editorial | again. Then, he #1 
Ve that it might be of use to the JANUARY 1 (Texas). | writer to write his own im-| ected to gee BEER 
: managers of those houses she is} New — Roe (all yy heen MARCH 4 | pressions after the facts! again. a 
Seyi ; States, erritories an colonia Inauguration Day (once every 2 > b Mr. Miller were! ote 
2 not booking who will not receive | St@ ty|= | given by , 
a | the letter. It is also possible that | POSS®SS!0NS) og 4 years in Hl “an vice alt | aid before him. ‘The edi- thee nes oo watt 
some of the wired theatres that) Lincoln's Birthday (Alaska, Emancipation Day (Porto Rico). |= | torial writer was glad to get) 3+ back on the GOB he 
are not strictly Vitaphone houses |Cal., Colo., Conn., Del., IL, Ind., MARCH 25 | the facts and the idea, inas-| joat many more ’ 
: | could capitalize on some of the dt ha a eee Maivila Taw (in that’ State | much as no other topic of| Mr. Vanna 
: i points mentioned. Dak., Ohio, Pa., S. Dak., Tenn., only). | discussion touches the lives | aueyue all hen 
i “You will notice the paragraph! Utah, Wash., W. Va., Wyo., and MARCH 30. of so many local readers. if the new type of 4 
Bit tt ‘dealing with local celebrations | observed by Governor’s proclama-| Seward Day (Alaska) you've played “The Letter, recently. Many 
that are not national in scope.| tion in Mass.). APRIL then give your editor a pre-| sions that ted up 
In the next column is a chart | FEBRUARY 22 Holy Thursday (in the Philip-| : view of one you're going to) heaven for the ot 
giving most of the holidays} Washington’s Birthday (all the | pines). ’ | play soon, and let him hit it! cinema of yesterday, 
celebrated; locally and nation- | States, Territories and posses-| APRIL 12 |up IN ADVANCE o1 your But today only those 
ally, in the United States and | sions) ) Date of passage of Halifax | opening, if he feels that way were wont to use the m 
its possessions. By a careful APRIL ‘ | Resolutions (in North Carolina) teen Ot enti ie ania? Wd all in which to take @ nap » 
study of this chart, you will bes Good Friday, the Friday before | APRIL 13 y es care for the silent dram 
able to select those celebrations| Easter Sunday. (Conn., Del., | Birthday of Thomas Jefferson fice a lot of good return. ‘These cannot 
which apoly to your operation| Fla., La.; Md., Minn., N. J., Pa., | (in Ala.) ; few winks with seine 
and by properly communicating | Philippines, Porto Rico, Tenn.) | APRIL 16 i . and armeteent isehins frend tie sheet across the stage. 
with Mrs. Boyle, as she suggests |In Conn., Good Friday is usually| De Diego's birthday (in Porto = Phere has been & fevelution tn tan way of 7 
in her letter, a number of at-| proclaimed by the Governor as a| Rico). Daca iteaine tn” gainsaying that fact. Ana none pt 
tractive and unusual novelty day of fasting and prayer. | APRIL 19 D6 wheelie mR na aeigte vile: Tian laiming this new immrve 
numbers might be obtained | MAY 30 | Observed as Patriot’s Day (in = sche oe er ee ee RT F 
which would materially build) Decoration or Memorial Day} Me. and Mass.). = m 
up your programs. This, of | (all States and possessions, except APRIL 3 ae ee ean Ziad 
course, applies for the national}! Ala. Ark., Fla., Ga., La., Miss.,; (3rd Tuesday) State elections & | 7 rg ther a kay we ave y at wie pete Let 
holidays also. iN. Mex:, N. Car., S. Car., and! (in La.). : of © imperial last y+ capes ae by inecia Ea; 
Mrs. Boyle’s letter follows: | Texas. ) APRIL 21 me. genie y Aegean fy a It was clear 
pa aaoad tities me We JULY 4 \ seen oetue of San Jac 8 | eee would have Deen ars = 
“As you will note by looking Independence Day (all thelinto (in Tex.). é e stage person heal sta are going into the mo 
over your Vitaphone release book | States, Territories and posses- | APRIL 26 ra Ww. whe some ng more an @ pretty face de neces 
there are a number of well known | sions). Confederate Memorial Day att Oo Ww success 
overtures with and without films, | SEPTEMBER Ala., Fla., Ga., and Miss.) a The Lett ft ts—-was well worth $3. And 
also a number of marches and labor Day, first Monday in| APRIL dor Say that as a boost for Frank Millers Siaymouse 
musical numbers of various sorts| Sept. (every State and Territory | (Last Thursday) Fast Day (in| @ rather as a statement of appreciation of the “aimee 
without films. I have booked a} except Ala., Wyo., and the Philip-|N. H.). 3 We personally known many movie fans Who @iamet an 
few of these overtures here and | pines). MAY 1 » the theatre half a dozen times a year when the silemn piel 
there in some of the houses and | OCTOBER 12 Labor Day (in Philippines) * were shown. Now they seldom miss a pleture 
I believe if these overtures are put; Columbus Day (Ark. Ariz., Cal., | MAY 10 a If business is not good at the movie Rouses mam, i 
on and properly handled they will! Col., Conn., Del., Fla., Idaho, Il, Confederate Memorial Day (ob-|§ tainly should be 
really mean extra business to/Ind., Kan., Ky., La.; Me., Md., | served in Ky., and N. Car % The “Talkies” are great 
your theatre. I would like to} Mass., Mich., Mo., Mont., Neb., | MAY 20 i 
have you advise me by return mail| Ney., N. H., N. J... N. M., N. Y.,| Anniversary signing of Meck CHA AT: RR eg ot hi ae 
whether or not you are equipped|N, Dak., Ohio, Ore., Pa., R. L.,|lenburg Declaration of Indepen ANOTHER 
to run these overtures that have} Tex., Utah, Vt., Wash., W)>. Va. dence fin N. C.) ’ EW THEATRES RE-PR 
no films by using a color slide of also in Porto Rico. In Arkansas MAY 30 F . aren took over the operation The value of the outline 
some sort, in order to have some- | and Kansas it does not affect notes Confederate Memorial Day (in “ “ Liberty, Youngstown, Oh course in the dad 
thing on the screen. or judicial proceedings). Iva). ;, . : ne 8th, on which — this Lx Onna Al 
“ l ‘ NOVEMBER MAY eatre was sed down for re-!"LI) NION 
ede shane inion tau General Election Day (1st Tues- | Mother's Day is observed on the ?*'"S ®"¢ redecorating. The thea-| interrupted By ame 
3 a : sit > ? Is } . ‘ fre w be nder the a Orvis yn Barry, Manager of Seb 
sheets and give me suggestions as |4@¥ after Ist Monday in Nov.) | second Sunday in May a” Pci x : 
to numbers you would particularly | Every State and Territory except | JUNE 8 aah tei aye The re- be seen in the Meet amaty 
like to use |Alaska, Dist. of Col. Hawali, Ill.,.| Confederate Memorial Day (in ae Gate, which will probably) re-prints ate aimee eee 
, Mass., Miss., Ohio, Philippines and Tenn.). e sometime in July, will be an The last one came from { 
“Naturally every town has|Vt. In Illinois it is a legal holl- JUNE 8 nounced later Publicity: tor Sanne 
local celebrations that are not|day in Chicago, Springfield, East Birthday of Jefferson Davis (in Anotl eatre take ver t rea. ae re-peleeee Mr. Bar 
national, about which I know| St. Louis, Galesburg, Danville, | Ala., Ark., Fla., Ga Ky La Publix recently was the Liberty ne on the Advertiaing Coa 
nothing, unless you tell me. | Cairo and Rockford. In Ohio it|Miss., Tenn., Tex., and Va.) Johnsor Te « Was blix Opinton and fad & 
Musical festivals, music mem-|js a half holiday. In Maine it is| JUNE 11 acquired on June slix-Saeme 
ory contests, etc. There are so|a legal holiday only as to the; Kamehameha Day (in Hawali ial iineensenenttieatiieminieaiinee ds mus 
many ways to get the full bene-| courts, which also close on the JUNE 15 | 0 
fit from these musical numbers | State Election Day. (bienially, 2nd Pioneer Day (in Idaho) 
if we co-operate and work to- Monday in Sept.) . A LOT TA BOLOGNA! 


that I am ready and willing at| Armistice Day (Ala., Ariz.,| rest (Tennessee only) : : : 
all times to give you just what! Ark, Cal., Col.. Fla.,,Hl., Iowa, | JULY 17 The caption to this picture should be taken Dterally 
you want. |La., Minn., Mo., Mont., Neb., N. J., | Munoz Rivera Day (in Porto ) not as a reflection on the exceptionally effective 
“When school opens, some of | N- Car, N. Dak., Pa., R. 1., 8.) Rieo). ) tation of Paramount's “The Last Command in 4 
the schools will have mysic mem-|@*., Tenn., Tex., Vt , Va., and | JULY 24 = ‘aeret 2 ‘ 
ory contests and I believe you can|Hawaii. In other States by| Pioneer Day (in Utah) ———S—s 
work with the schools in present-|@°Vrnor’s proclamation only), | AUGUST 1 ' 
ing some of the musical numbers . NOVEMBER | Colorado Day (in that State 
that are included in these contests. Thanksgiving Day (last Thurs-| only). 
As I remember there are seyerai|44Y in Nov. Every State, Terri- | AUGUST 13 
overtures and musical numbers |‘O'Y and possession except [tah,| Occupation Day’ (in Philip 
available that were used in several | Where it is observed, though not} pines). 
of the music contests, but, of |" *he statute books). AUGUST 16 
course, these numbers will be dif-| DEC EMBER 235 Anniversary Battle of Benning 


ferent in each locality and if your Christmas Day (every State,|/ton (in Vt.) 


local schools are having anything | /@™ritory and possession). 


like this I will be glad to book 
one number a week or one number 
per change, as the case might be, 
if you will forward me the list 
of subjects that the pupils are to | 
study. 


“Sum mer, with its consequential | 
drop in business is coming along 
and it seems to me that by work- 
ing with the local music clubs, or- 
ganizations, etc., we can capitalize 
on some of these numbers and by 
so doing probably get a lot of 
people in your theatre who may 
not have been there before. 


Other legal or public holidays: 
JANTARY & 

Battle of New Orleans (in La.) 
JANUARY 19 

R. E. Lee’s Birthday (observed 


in Ala., Ark., Fla., Ga., Miss., 


IN. C., 8. ©, Tenn, and Va.). 


FEBRUARY 12 
Georgia Day (in that State only. 
Date of Oglethorpe’s landing in 


1733). 
FEBRUARY 14 
Admission Day (Ariz,). 
FEBRUARY 


Shrove Tuesday (observed ag 
Mardi Gras in Ala., Fla., and La.), 


SEPTEMBER 6 
Lafayette Day (also the anni 
versary of the First Battle of the 
Marne) is not a legal holiday but 
is celebrated in New York and 
ten other States. 
SEPTEMBER 9 
Admission Day (in Cal.) 
SEPTEMBER 12 
Defender’s Day (in Md.), 


OCTOBER 1 ; 
Missouri Day (in that State's | 
schools). ) 
OCTOBER 12 
Fraternal Day (Alabama only) 
OCTOBER 31 


Admission Day (in Ney.). 
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unas Oe.Ue see HOT COPY FOR 


entertainment! Or none at all! 
hot, stuffy, old-fashioned theatres, | 


Beene: Part of sketch 


a the weather!! 
sweet, spring air! 
here are now PEAK-CROWD 


and neighbors are all about you— 
in perfect luxury and comfort! 


—-—$ 


Scene: Part of sketch 


it A acon AP 
this miracle! 


3 0 refrigeration engineers. 
st and costliest standards of entertain- 


RE, or ANYTIME! 


Scene: Part of sketch 


tool and Healthful!” 


COOL SHOWS 
GETS COIN 


NOW! 


to offer them that the opposition 


can’t equal is to tell the facts. 

Your refrigerating plants, or 
your cooling systems should he 
SOLD to the puble NOW or never. 
' Change your copy every week. 
Tell ’era in posters, trailers, and 
newspaper-ads. 

On either side of this column, 


Clip out the poster-copy, mount 
it on a one-sheet board, and have 
your poster artists paint a picture 
of a bathing. beauty on a surf- 
board being propelled by a team 
of polar bears. Have it in bright 
colors, and have her pointing and 


light on this poster in your lobby, 


newspaper reporters over and 
MAKE ’EM READ IT and promise 
a feature-story based on It. 


runs 52-hours, enough dirt 
(three-bushels and two pecks, 


the dry-cleaning com 


you ‘tell ‘em that—and show 
‘em the dirt if they don’t be- 


DON’T breathe in your theatre. 


does, and that 


sales effort. 


you can get a breath of clean,| 
pure air as fresh and heaithful as| 


lieve it, they’ll write a story | 2 
about how much bad air you)2 


They'll get a giggle out of their | = 
readers by planting potatoes in |= 
those three bushels of dirt. In-|2 
cidentally, they'll tell the story | 2 
of what plant | 2 


permanently in the minds of | = 
their readers who are your per- |= 
manent customers. And you'll |= 
have accomplished a powerful | 2 


Dr. Herman Bundensen, Coroner | = 
ef Chicago, once said, when he|= 
was City Health Commissioner, |= 
“The Only Place In Chicage where = 


Sell that freezing plant. story| i 


The way to convince your = 
public that you have something |Z 


you'll find red-hot fact-copy, laid| =z 
out typographically for emphasis. |= 


yelling at the COPY. Put a spot-|= 


or on your sidewalk. Drag your 2 


Did you know that every / - 
time your air-conditioning plant | 2 


to be exact) is removed from = 
partment | = 
to raise a peck of potatoes? ? ?7|2 


Neither did we! Neither did |Z 
the newspaper reporters! When | 2 


. as 
. Heat! 


aa 
MACHINERY removes moisture and 


it was made by the hand of God, 
is im a Balaban & Katz-Publix 
Theatre!” 

That line afterwards became. fa- 


/Only 18 inches to expulsion! 


the air and cleanses it! It also tempers 


prescribed by medical author- 
ar under every 82-seconds. The 
WN under your chair and expelled 


i you breathe HERE is EXCLUSIVELY 


i, 


ad Scene: Part of sketch 


—— _ —— 


it aperture under your chair!! Every 


get NEW, dry and fresh, clean air! 


ean 


; Part of sketch 


gigantic resources of the Publix 

such a miracle for your lux- 

do not confuse this machinery 

mn or fans. Huge investments and 
. uired to maintain it for you. 


: Part of sketch 


1 luxurious comfort made possible 
8 t, enables us to provide the 
mer shows we offer! 

iS Lene May aon ae 


6: Part of sketch 


we constantly strive to de- 
give us, when you repeat the 


: cot ees ALWAYS, from a 
WW e Disappointed! ! 


Your Editor told it to Dr. Bunden- 
sen, and showed him the plant. Af- 
terwards, he agreed that it was cor- 
rect, and signed his name to the 
testimonial. You can do the same) 
in your town. Your air conditioning | 
apparatus should be a great source | 


ticket-sales medium easy to pro- 
mote, 


YOU CAN USE 
THIS IDEA 
RIGHT NOW 


In your last PUBLIX 
OPINION is a drawing of a 
freezing If you cut it 
out, and cut it apart into six 
separate pieces, each one of 
which pictures an important 


= 
| = 
= 
= 
| mous as an institutional thought. = 


of what the freezing 

plant does, it makes great 
art-work to use in embel- 
Show 


show and 
arate function of the plant. 


When you've done that, 
you've INTELLIGENTLY 
ated your. plant to 
customers, and yoa give 
ething to talk 


of free publicity every year—and a/= 


WE REVERSE THE WEATHER 
“FOR YOUR COMFORT AND 
ENTERTAINMENT! 


Only a few years ago, theatres were accus- 
tomed to suspend during the hot summer 


‘months! You had no place to go for re- 


laxation and comfortable recreation! 


Those months are now the PEAK CROWD MONTHS for 


this theatre! See! All your friends and neighbors are here! 
Costly and. difficult efforts were required before we could win 
your presence here, regularly, in the summer. We had to turn 


the calendar backward to produce cool weather. We also had 


to supply the finest of shows. 


We did it! First, we used ALL the gigan- 
tic, world-wide resources of the great 
PUBLIX and PARAMOUNT organiza- 


. > 7 . 
tions in order to get a continuous summer 


season of ESPECIALLY GREAT enter- 


tainment. . 


You wouldn’t go to a hot, stuffy theatre in the summer, 
even if the shows were good. So we installed REFRIGERA- 
TION machinery, developed by the miracle-making genius 
o{ engineering science! 

We were then enabled to TURN BACK THE CALENDAR 
and CHANGE THE WEATHER! ! It cost a vast sum of 
money! But it did make this theatre luxuriously COOL 
and DRY even on the hottest days. 


There is only one way to really make a 
theatre cool. That is by REMOVING the 
MOISTURE in the air by freezing it out. 
Our machinery does it. First it washes 
and purifies the air. Then it expels the 
used air and introduces a complete new 
supply every eighty-two seconds. Medi- 
cal authorities prescribe the healthful de- 
gree of temperature changes for each 


day. 
Thus, with THIS theatre providing the 
same COMFORT AND LUXURY the 


year around—we are enabled by your 
patronage to provide THE HIGHEST 
AND COSTLIEST standards of enter- 
tainment obtainable ANYTIME OR 


ANYWHERE! 


Because we have been able to successfully provide splendid 
entertainment in summer months, offered under ideally com- 
fortable circumstances, YOU, and YOUR FRIENDS and 
YOUR NEIGHBORS have encouraged us to still further 


effort. 


We want you to know that your loyal confidence spurs us 
on to even more diligent efforts in earning and holding your 
confidence! We want you always to believe in the patron- 


created slogan: 


“Expect The Best Of Everything,—ALW AYS, 
From A Publix Theatre! 


YOU WON’T BE DISAPPOINTED!” 
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i ROSS SCRATCH BOARD —.séS = i ITT HE MYSTE 
7 MAKES FOR BETTER AND gas) Bic 4 DR. FU 
~ LESS COSTLY AD CUTS yacenous \) BAe ‘ 


Serr) et, CG. Garamount — 
n astic has been the response to the articles carried ee | Cicture 
in former issues on Benday Ch ind the Bourges Shading} 4° > |: re] m4 
Process, and so much comment has been coming in on their) 9) 9 View © 
helpful. practicability that PUBLIX OPINION is submitting) @ | | | The drawing of Dr. Fu is made on Ross Board Np 
another excellent and isive process to facilitate miore} — ' inked and the white high lights scraped off wit 
made engravings. This process tia ena 
ind Stipple Drawing Papers, . 
PUBLIX OPINION was fortunate enough to enlist the aid} 


of Vincent Trotta, Manager Te 


So 


Para int’s Art Der ent,} 
been using this proc- 
partment for some} 

his long experience | 

advertising art} 

reproduction for newspaper 


Mr. Trotta was quick to 


which 
benefitted by 
afforded the D 
s for ac 
ake them 


mel wa ee | — THE MYSTERIOUS 
- é _ The background of this drawing 
_is of Ross Board No. 2, the surface DR F MANCHU 


of which is pure white and con- 

tains a stipple dot. The surface 

of the board is blackened in by ink Figure D 

‘ rs ; - }and when thoroughly dry the tops The design at the left and form- 

I ror the vari- i> Figure A Bi 'of the dots are scraped off with a/ing half of the circle is made by 

iramount Press Portrait head drawn in brush! sharp knife thereby revealing the | applying part of Ross Board No. 7 
and ink on Ross Board No. 2 and! white dots as shown above. the pasted on a pen and ink drawing. 


re prepared | 


Books. 


All of e isinal drawings When finished the background yd black being the remainder of the _ ; Is Ross Bow 


fil 


i ; : >, the drawing was scraped with a! surface that contains the ink. The of Dr. Put cmt : 
reproduced on this page WETEC! sharp blade so that the top of the pictorial on the bottom is drawn Gym ae ky : g in position—ti 
ide in size requiring 4 A€| dots were cleared of ink as shown./ on Ross Board No. 10 which con- 94a fais on the different jet 
; These white dots could be made | tains # line thruout the surface. “0.4 ' 
wider according to the effect de-| The pen and ink drawing is made 
sr sired by simply scraping off until) thereon and all of the whites are 
s Plan Different the ink lines between dots become | afterwards scraped off with a 
da%- Board Process,”} more fine. sharp knife. 
I ———————E—E—E—— 
Benday surface with the stipple, dot| after being scraped, reproduces 
ges Shad-} or line thereon, but in order! most effectively, either a 
to get the texture of this, ink} hackground to a drawing. 
must be applied on the sur-| various nuances on the drawin 
face and then the tops of the itself to bring out highlight 
dots stipple or line scraped 
white as per examples in the) yp et coy 
background of Figure B and In Hus “copmection, creat 
the background of Figure A. care should be exercised that 
“The other Ross Board is|70thing higher than a Number *f 
that on which a line, a dot, or | 65 Screen be used in reproduc- 
a stipple is already inked in|'"& these drawings Aiea 
by the manufacturers. The} P#@Pers. Anything higher 
: is an expensive proc-| drawing is to be drawn on| this number will have a 
and, consequently, would; ¢his and the parts of the dency to cause the ink to ri 
practically prohibitive in| drawing that are not needed | together and smudge. 
¢ oT erations. : | can be scraped off as per ex- | The Ross Relief Hand 
“The Bourges process is less} amples in the figures of B| Stipple Drawing Papers are -— 
éxpensive, and about equally| and the left hand design of} manufactured by the Charles structions fo; its use, may 
effective. It cor s of ting} DPD and in E.” _ J. Ross Co., 1525 Fairmount get one free by writing di- 


1 


a transparent celluloid sheet,! “In the case of the Ross| Ave, Philadelphia, Pa. On rectly to the Charles J. Ross 


Number 65 Screen 


shaded in various Benday tints | hoard, the actual drawing is the opposite page, is a lay- Co 
and stipples, over a drawing Or| made on the board itself. The| out of sample boards which he 
photograph; scraping it and cut-| board is prepared with a ve-| they manufacture. Managers | ra wings 
ting away certain parts of it tO/ neer of a special chalk-like sub-| desiring anyone of these ;},;. 
heighten its effect, and the cut is| stance which makes it possible} shades should order them byl iy tl 
made from that. 'to scratch the surface of it with| the numbers specified. It is | ini é 
“Ross Boards are made in| a sharp instrument like a knife| suggested that these orders) tained | 
three distinct methods for}or a razor blade without) be made through the Home| 
work. | smudging it. Once the artist | Office Purchasing Depart 
“One is the plain Ross}has made the drawing, he can| ment in order that a lower'| 
Board with the chalky sur-|then scrape away any portion] rate may be obtained on|.. a: ae 
face on it and without any) of it, including the background| them. , Rone” Tecan a 
texture (as smooth as glass)|of the board itself and that] It will be noted that some of}amples carefully. If vou ho, washed ix an 
and this is for the purpose of| which he has blacked in, and! these Samples reproduce as|an artist attache oe iL. | Setatehed oan 
making reverse drawings, the | prodace any effects which his! plain white and, in the repro a Wil re peti apene 
surface of which is to be|imagination and ingenuity will| duction, it is impossible to get|tention. Hy will than] tothe ‘ cot arta 
blackened in by ink and the! dictate. an idea of the’ texture of the! having op. ned nother ’ ld r These tee al 
drawings scraped out white} “One of the main advantages | drawing paper and the design| effective rt re inp ” _ | for Parsee 
as shown by Figures F and/of the Ross board process is its| of its surface. Pa TE vin: | ae an acti. | used in ee 
G. adaptability for reproduction in| Managers or artists desir-| show it tc he a a | _ artist, This ae 
“Another kind of Ross/cuts. The contrast provided by ing this chart in the original, ads. He'll he sure bi pune ead the 
Board is that of the white) the raised stipples and crevices, | together with a full list of in-! its obvious helpfuine: a “Ate ean be obtati 
' 1a ae AS an ae 1% treatment, 


¥ 1 
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PROGRESSIVE SERIES OF ROSS BOARDS 


Seat eerneneceernitentneenetaeencee 


Reproduced below are sampl i : : : 
iat on U ples of the series of Ross Relief Hand Stipple Drawing Papers referred to in the story on the op osite e, Note 
effects that are obtained by either scratching off the surface of the boards themselves or of the inked in portions of them. Bik 


It is important to ohserve that be 
’ cause of the the Z ; ; 
tn een I, re Piety hs yy ees rg! yng ee samples are recommended for use in newspaper art 


FITZGERALD | | 
REAL ESTATE | 


DEPARTMENT / MENJOU SINGS! 


Fy 
é 
J. E. Fitzgerald, formerly Divi | Saas RESERLESSSSSSS 3 5 ; | 1 
sion Maintenance Supervisor of] pani Ash opened at the New York Paramount on Saturday, June} ¢ 
New England, has been appointed | 9¢} with his orchestra intact. : 
District Representative of the Real | | 
Estate Department for New Eng Rudy Vallee and his orchestra opened at the Brooklyn Paramount 
land, to succeed S. P. Whiting, |on Saturday, June 8th, with the New York Paramount orchestra, 

who resigned, according to an an-| 


“Be t8) | | 2 
ee ar: fehl Retake, |Palace Theatre, Dallas, conducted-all shows Tuesday, June 4th, at the) + 


, > is| Brooklyn Paramount Theatre while Paul Ash was in Boston, working 
a duties, i eee a “He fee ‘on his opening show. Ellard reopened in Dallas on Saturday, June 8th. | ; 
ne d. S| : 


“FASHIONS IN LOVE,” 
Paramount Picture, starring 
Adolphe Menjou has . been 
completed with two songs 
featured. 


Jimmie Ellard, Stage Band Leader, on leave of absence from the} 

The first and most im- 
portant is “I STILL, BE- 
LIEVE IN YOU” and is sung 
by Fay Compton. The other 
song entitled “DELPHINE”’ 


replaced in the Maintenance De-| Al Mitchell, Stage Band Leader, terminated his engagement at the 


partment by J. F. ne. i ne | Eastman Theatre, Rochester, with the last performance on Tuesday, | ? 
it aokr almost Tue 11th. He reported Wednesday morning in New Haven, where | 


y circuit in| he opened at the Olympia Theatre on June 18th, replacing Ben Black. | 
been with| } 


Eesaitiarised nit wi ee ton, Texas, opened at the Texas Theatre, San Antonio, Saturday, | 
amiliarize im : 


of theatre operation In addition to| June 8th. 


*) 1d, and his constant | | 
travels, about “New. Bngland have Lou Forbes, formerly Stage Band Leader at Shea's Buffalo Thea-| 
eee be Son, ghly ocd miry,| tre replaced Ince at the Metropolitan, Houston, opening Saturday, | 

tho “7 : 
This towether with his keen insight| June 15th. | 


ane Bound Know yaical oan Ott Pedro Avelar, Stage Band Leader, closed at the Olympia Theatre, | 
Pelaines. and desirability of sites| Miami, Saturday, May 25th, and opened at the Stuart Theatre, Lincoln, | j 
eminently fit him for his new pPoSl-| yep, Monday, June 10th. ee ee 
tion. 


Adolphe Menjou... Both of 
these songs were written by 
Victor Schertzinger and Leo 
Robin and will be pubished 
by the Famous Music Co. 


e 
i 
: 
; 
Fy 
3 
? 
t 
H 
5 
e 
that f years. His Vic Ince, Stage Band Leader, at the Metropolitan Theatre, Hous-| is sung in the picture by 

i 

e 


WATCH THES 


IN INTERIOR 
TOW 
“In this second article\ on, theatre: lighting, raneis M. Falge,| 
lighting expert attached to, the ame 
portant considerations im, interior lighting witch it ip’ ¢ 
severy theatre manager should know im order t attain, 1 


PO! 


ce, points crt five! 
sential 


( interior,.that atmosphere of well being and comfort which prompt 


people to return to his theatre. 
Read this article carefully and 
check up on all five points mem 
tioned. there. 


"As fim almost every phase of 
theatre operation,” says Mr. Falge, 


“the ehting plays @ very valwatole } 


part im the appearance of tine tims 


terior, and is a “repeat” gales 


methed of utmost importamce to 
every showman. But just as it is 
possible to have interiors that are 
a@ positive pleasure to visit, it is 
possible to have them decidedly 
anoying trom the standpoint of 
comfort. ‘ 

Im lighting your auditorium 
there are five impdértant considera- 
tions. They are: 

1. Elimination of emmoying 
brightmess iin the lime of wisiom 


rime 
patrons aire distracted iby the 


occasion. 

The first consideration is @ 
simple one, but ome that is @ com- 
stamt offender. Im the survey of 
the houses of ome of our circuits, 
almost’ every ome had this fault. 
Some of the thimgs to watch out 
for are— 

a. Have clocks and exit lights 
at the fronts of the theatres just 
luminous. 

b. Use only indirect or at least 
well diffused lighting beneath the 
balcony. 

c. Keep fixtures near front of 
the house high up out ofthe lime 
of vision at the top of the balcony 
and use indirect lighting. 

d. Use diffusing methods for 
side wall brackets and use them 
only as decorations. 

e. Where a cove is provided 
around the proscenium, have it 
well subdued. 

Um 

The second consideration is not 

as simple as it sounds, but re- 


seatch work along these lines will. 


prove highly beneficial. By mov- 
ing your hand in front of the 
sereen when no picture is being 
projected the resulting shadows 
will indicate the direction and 
usually the source of this un- 
desirable © light. Each source 
should then’ be eliminated or 
baffled so that its light does not 
reach the sheet. REMEMBER 
ALWAYS THAT YOU ARE 
FIGHTING THIS BRIGHTNESS 
WITH VALUABLE CURRENT. 

. The third and fourth factors 
@re so closely related and one is 
so dependent on the other, that 
they will be considered together. 

1. Daylight and night condi- 
tions, 

2. The distamce from street to 
auditorium. eh 

3. The illumination conditions 
en route. 

It is more dificult to accom- 
modate the eyes from daylight to 
the darkened auditorium than 
from the lighted marquee, but in- 
asmuch as the entrance from day- 
light is the worse case, it is best 
to go as far as possible with this 
in view or have the brightest audi- 
torium consistent with the needs 
of the other factors. This is 
further exaggerated by a very 
short entrance so that this gives 
us our extreme condition. 


Intensity 
The intensity of the light from 
the auditorium should be gradu- 
ated with the rear brighter than 
the front. Im general it is the 
light that falls on the sheet or in 


the line of vision while viewing 


Francis M. alge 
the picture that is troublesome, 
Using the rear of the auditorium 
es @ criterion, it is a good idea to 


hare it sufficiently bright so that, } 


after sitting fora time people are 


easily seen amd programs may he { 


meade out, but not so bright that 
people moving six or @ight feet 
away will bother one. From this 


‘| poimt the intensity may be con- 


siderably reduced toward the front 
of the auditorium. P 
Im similar fashion the intensity 


should be gradually reduced from |} 


street to auditorium. Especially 


fm the older theatres ome iis con-} 


stamtly faced with a lack of elec- 
trical capacity and lighting must 
be arranged accordingly. Care 
must be used to obtain 

whose coating absorbs as little 
light. as possible. The lighter 
colors and those which just timt 
the light are oftem the best. 


Under the fifth category are 
considerable number gf factors, 
one of the principal omes being 


the elimination of variegated color. 


schemes. Generally a solid or 
graduated color scheme with high 
lights of the complementary colors 
is best. For instance, starting 
with ivory in the lobby, the next 
step into the theatre would be 
flametint and the portion around 
the rear of the auditorium and 
the sidewall brackets would be 
amber orange with a solid blue 
color scheme in the auditorium, 
The rest rooms might be fametint. 


Colored lamps should be care- 
fully watched to see that a definite 
standard is maintained. Lamps 
that are not of. proper appearance 
when purchased, should be re- 
turmed and faded or chipped ones 
discarded. Dipped lamps are 
often non-uniform and mesay in 
appearance. Burned out lamps 
should be promptly replaced, as 
their presence gives a devidedly 
unkempt appearance, 

A survey indicated a decided 
tendency to use up old lamps that 
have been used for other purposes. 
It resulted not only fn poor ap- 
pearance, but is a constant source 
of current loss. For instance, in 


one place, two 100 watt natural} 


colored blue lamps and one 60 
watt natural colored red were 
used im each of the floor lamps 
of a lounge, You can imagine the 
bad appearance, but figure the 
current joss by mot waing 3-10 


watt amber orange lamps. Only | | 


230 watis per floor lamp. And 
all in the attempt Pyeng ap 


lampe” 


GHTIN 


une. ap’ oid || 


a 2 Gi allerg in. You 


Rernande de Paee 


| 2am Garber's Bana 


eat 


A ny Chad’? i 
(3 Vietor Artiats) 


Tite Reo 


PIOTUREB 


The Squall 


, The Carsiess Age 
Wien Te Games Home to Me 


FIRST Nd 


y 


The Man and the Momnemt 


Broadway. Babies 


; ‘onder Why? 
q (Beton Aitled Broken 


Careers 
| ‘twin Beds 


| The Drag 


Painting the Clouds With Sun- | girl from Woolworths 


Mptas ‘Thru the Tulips, with 


Song of the Gold-diggers 
What Will I De Without You? 


My Strangest Weakness Is You 
Ome Swaet Little Yes 
. Beauty Shop 
' He's A Geed Man to Have 
Around 
Tm Doimg What I'm Doing 
for Love 
Tm Feathering a Nest 


Love Will Find a Way 


There Jo Happy Land 


GS IN SOUND SHORT 


Songs 


I Get the Blues When It Rains 


Yes She Do 
J Was Not So Particular 


I've Got a Feeling I'm Failing 
Happy Days and y Nights 
Raisin’ the Roof 


* Honey 
You're Just Another Memory 
You'll Do It Some Day 


METRO 


By the Zuyder Zee 
Strike up a Bag Pipe Tone 
we Ia Love in Every Language 
Campbells Are Coming 
The International Melody 


What You Gonna Do Now? 
Pullman Porter Parade 
The Spell of the Bives 


Blackbirds Are Bluebirds Now 
He's Wonderful 
Happy Go Lucky Lane 


Comin’ Home 
Evenin’ 
I Knew That You Know 


1812 Overture 

St. Louis Biuves 

Three Rivers Medley 

I Faw Down and Ge Boom 
I'd Rather Be Blue Over You 
Blue Grass 


Broadway's Not a Bad Pi 
Real Batate Pepe ince After Al) 


Trumpeter 
A Dream 
Tramp, Tramp, Tramp 


Half-Way to Heaven 
Good Little Bad Littl You 


Caprice Viennois 
It Goes Like This 
Bridal Rose Overture 


Washington and I s 
a. oe 


That's My Weakness Now 


Novelette 

When You Played 
the Rosary 

The Gypsy Love Song 


the Organ and I Sang 


hye a from “The Barber of 


When the Sergeant M » 
When Summer Is ae > 
The Two Grenadiers 


Wie Heat 

‘s at Pretty Baby? 

I Love to Dunk a Hunk of & 

I'm Wild About Horns on Auhoumaiian 


How 


adi GE EEE EFF 


Mit ii min mma 


5 ra 
q * 


4 


a3 5 


ee. 
iu 
eft 
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El 
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eA 2 


’ 
> & 


23 


« 


fehl istied 


ntl 


echicare £ ae 


i 


ane 


itt fais 


PUBLIX OPINION, WEEK OF JUNE 22np, 1929 ae 


re rca TNE TT 


|B & K - PUBLIX “MERCHANDISERS” 
HONOR LLOYD LEWIS! 


When Lioyd Lewis left Chicago for a 6-months tour of 


| Europe to recuperate from years of hard work as a press-agent 


in Chicago, the ‘‘gang’’ tendered a banquet the like of which 
will never be again. Note the menu in the ‘‘ad’’ below. In 
the half-tone above it, is the B&K-Publix advertising and pub- 
licitiy department. The flasks contain fire-extinguisher, and the 
man resembling Abe Lincoln was a waiter until he drank the 
fire-extinguisher. He was made up as Lincoln in tribute to 
Lewis’ book, “‘Myths After Lincoln” which is now a. best seller 
Mr. Lewis is also the author of several authoritative works 
on theatre operation recently published in magazines. 


jjat an 


WONDER DINNER 


Qfflicted with PRESS AGENTS 


} 


: 
| 
| 


COCKTAIL | 


Mouths Open at 7 P. M Mouths Open at 7:15 P. MM. 7 | 
AN AMAZING ORDER OF BALABAN & KATZ A MASTERPIECE IN SEDUCT: IVE SOUND! 1 | 


‘SHRIMP’ |/STRAINED GUMBO], 


Wheat @ Ster Cost Every mouthful.a delight—every spoonful seeth- / 


wer Tepasee! / 


ing with red-hot dripping wonder. Youll howl! : 
casey 


‘CHEESE. STRAWS! ]f 


Breath-taking Cheese straws to fill | 
your mouth with glorious delight. } 
| 
/ 


Come before 7:30 p. m- 
and wait antil the rest 
ere 


, . C i . f: W : 
tic Mammoth, Spectacular, Sensational Morse!: | 


MIGNON | 


carpio 
t’s six foot three and oh, so delicious: 


DOTATO LLOYD~BROCOLI HOLLANDER } 


| Produced by Luther : 
| H. Leopold Spitalny—Served despite you. 


DES 


ouths Open at 8:15 P.M 
Mouths Open at M paths Op AT LAST—LEARN 


(CTTUCC ~ Parfait Nordica 
PINCAPPLC 


SPLENDER And Look What Else! 
Designed by 


eae ASSORTED CAKES" 


of All Imitators: 
Presented by Different Than the Rest! 
) Frank Bering! 


portons 
A Juggernau 


Come in and get hot! Our cool- 


ing plant does not operate. 


| 
TO SAY— 
vs 


ONE SERVING ONLY —GRAB EARLY! 


i 


een — 


a must or Sa on thins ao a ‘FREE PAGE AD 
Soe tne atint ying. The movie is) PLUGS HIS SHOW 


pot frequented merely by # lot 

of sionable morons, but by) 
e of all classes. If its appeal) 
were not general it would not last. | 
Condemnation of the picture play, 

therefore, would be an indictment | 
of all of us who make it what it is. | Mer. John Goring 


eoreeeeeeres | Director Eddie Kueppers volun- 
wi lteer to popularize this new edi- 

ition by - distributing 1,000 free 

| copies each night on the principal 


augurated a final baseball extra 
and Publicity 


3| downtown streets. 


3 | give them the back pase of the 
‘Gentlemen of the 


3 edition for 
Press,’ the eurrent attraction at 
The page 


Sithe Capitol Theatre. 

of the theatre’s busi- 8 | donated to the theatre was get up 

ness they are engaged in is: j§)in regular news style and con- 

“Dors Ir Seu. T Ts?” B |teined many good plugs for the 
SEE §\ capitol Theatre's program, 


prominently displayed before 
them so that it hits them in 
the face no matter what 


All the paper 
: { 
S\had to do for them in return was 


MACY INSTALLS 
COOLING PLANT 


\ 
IN WN. Y. STORE 


Quick to appreciate the sound 
business principle underlying the 
policy, first started by Publix- 
Balaban & Katz Theatres, of 


making the marketing place of|- 


merchandise as alluring and com- 
fortable as possible for patrons, R. 
H, Macy & Co.,; one of the largest 
New York Department stores, will 
install a cooling system in their 
mammoth store. It will be install- 
ed in the main floor,and basement 
‘ approximate cost of 
$800,000. 


rere 


Here is a good story for you 
to plant in your local paper. 
Start by saying that the lure 
of the cool, comfortable ref- 
uge from sweltering summer 
weather, as enjoyed by the 

rons of. your theatre, has 
been definitely recognized by 
other industries as shown by 
the fact that Macy is install- 
ing a cooling system. 


This is the first time that a 
department store has ever install- 
ed a system of this kind and it is 
expected that the summer busi- 
ness, after installation, will be 
closely watched by other stores 
throughout the country with a 
view to following suit. 


The Macy store stands on a plot} 
200 by 1,260 feet at 34th Street 
and Broadway, the heart of New 
York’s business district. Each of 
the two floors to be artifically 
cooled occupies an area equal to 
the ground space of the average 
sized motion picture house. About 
20 distinct departments will bene- 


| fit by the fact that shoppers will 


be made comfortable while mak- 
ing their purchases during the 
warm weather. 


ORDERS THEATRE. 
TICKETS ACROSS | 
CONTINENT | 


| 


Manager Harold Kayes of the | 
Publix Temple Theatre in Houlton, | 
Me., received a letter the other 
day from a Mrs. Margaret Fol- 
kins, residing in Everett, Wash., 


| 


mote a little institutional adver-| 


tising. The writer of the letter | 


|| stated that she had resided in 
| | Houlton five years ago and ha lPlash, a locally prepared house 


patronized the Temple Theatre. | 


|| Upon moving across the continent, | 


she had kept in contact with her | 


}| home town: by a subscription to 
i \ the local mewspaper. 


From that source she had 
learned of the installation of talk- | 


ing pictures equipment in her fa-{§ 


vyorite theatre. Mrs. Folkin’s par-| 
ents, an elderly couple living on a| 


farm on the outskirts of Houlton, is 


very seldom had an opportunity | 
to come to town, and requested 
that Manager Kayes furnish her | 


with his play dates of. some of the | 
pres talking pictures, in order) 
s ig r mmen hem | 
ithat she might recommend t “THE 
| {with Special Tinted Slides)—Comic 
, Duet, 
| pheus——Approximate Time: 3 
} ; | See. 
When the St. Paul Dispatch in- | mediately responded to the letter, | $0.45. 


\to her parents. 
Kayés was alert to the good 
| will angle offered him, and im- 


|replying that he had invited the 
elderly couple to attend “The 
| Singing Fool,” which was playing 
the following week. Furthermore, 
the trans-continental ticket nego- 
ltiations furnished an excellent 
story for the newspapers. 


} 


AIR MAIL TIE-UP 


Manager Alfred F. Weiss, Jr., 
derived some excellent publicity 
on “The Letter” playing at the 
Publix. Florida Theatre, Jackson- 
ville, Fla., when he tied up with 
the air mail service, being per- 
mitted to use a real aeroplane of 
the smaller type placarded with 

s on “The Letter’ which was 
pulled through the city streets by 
an automobile. 


work of radio stations. 


KAREKAAAR AARON 


June 11th, 1929 
Minneapolis, Minn. 
Mr. Ben Serkowich,; 

c/o Publix Opinion, 

New York City, N. Y. 

Dear Ben: 


Somehow or other I have a 
great deal of difficulty in secur- 
ing a copy of Publix Opinion 

y- 

It is the most instructive pub- 
lication it has been my extreme 
good fortune to read. 

I usually start asking for it 
three or four days before it is 
due to arrive in town, and the 
uncertainty of receiving my copy 
is annoying, to say the least. 

Would you please put me on 
the mailing list so that I will 
receive my copy directly instead 
of thru my publicity depart- 
ment? 

Kindest personal regards, 

H. D. Finkelstein, 
General Manager 
FINKELSTEIN & RUBEN 


EXPLOITS ‘SHORT’ 
FOR BETTER BOX 
OFFICE RETURNS 


Convincing proof of the state- 
ment that short subjects have ex- 
ploitation possibilities is offered 
by the campaign Geo. Baker gave 
the Vitaphone subject “A. & P. 
Gypsies,” when it played the Kirby 


| Theatre, Houston, Texas. 


The “A. & P. Gypsies’ are the 
musical emissaries of the Atlantic 
and Pacific Tea Company and 
broadeast weekly over the Nation- 
al Broadcasting Company’s net- 
This or- 
chestra is a great radio favorite in 
Houston, and consequently Mer. 
Baker realized that the appear- 


anee of their Vitaphone act would 
ereate more than passing interest. 


The A. & P. chain operates a 
number of grocery stores in 
Houston and so Baker experienced 
little difficulty in arranging 62 
window displays which featured 
the stores’ representatives of the 
air and the feature motion picture 
‘Innoeents of. Paris’ also to be 
seen and heard at the Kirby 
Theatre. 

In addition to the window dis- 
plays the. 62 stores distributed 
heralds in all packages the week 


| which offered him a chance to pro- / preceding the showing of the film. 


In this way 6,000 heralds got into 
the homes of prospective patrons.- 

The Vitaphone act was also 
featured ‘in the A. & P. Weekly 


organ with a consumer circulation 
of 6,000. 


NON-SYNC! | 


Tentative Schedule of Non-Syne 

Releuses for June 1929 from the 

Office of Boris Morros, General 

Music Director for Publix 
Theatres. 


779 


PTVVI LY 


WEEK OF JUNE 3rd 
Non-Syne Vocal Novelty: 
BLUES WHEN IT 


‘T GET 
RAINS,” 
Sung by Cotton and Mor- 
Min. 20 
Cost of Slides and Record: 
| WEEK OF JUNE 
Nen-Syne Vocal Nevelty: “TM A 
| VAGABOND LOVER” (By Rudy 
| Vallee) (Special Tinted Slides) — 
} Approximate Time: 3 Min. Cost of 
|Slides and Record: $0.45. 
WEEK OF JUNE 
Neon-Syne Voent Novelty: “NOW 
| TM IN LOVE” -— (Special Tinted 
| Slides)—-Approximate Time: 2 Min. 
150 Seeé—Cost of Slides and Record: 
$0.45. 
TENTATIVE SPECIAL RELEASE: 
“DEEP. NIGHT" Film and Non- 
i Sync. 


10th 


i7ih 


WEEK OF JUNE 24th 
Non-Syne Vocal Nevelty: “WE 
CANOEDLE -—— OODLE ALONG” 
Comic. (Special Tinted Slides)—Ap- 
proximate Time: 3 Min. 10 See 
Cost of Slides and Record: 90.40. 


TENTATIVE SPECIAL RELEASE: 
“MY DBAR”—Film—Synchronized, 

Tentative: “POET AND PEASANT 
OVERTURE” (With Colored Slides 
or Film). 
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SEASON WITH 


CAMPAIGN 


& 


In order to combat an unem- 


ployment period in La Salle, Ill., a | 
special exploitation campaign is |. 


being planned by Miss Madeline 
Woods, Director of Advertising 
and Publicity for Publix-Great 
States Theatres, which might be 
beneficial to other Publix show- 
men in coping with a similar sit- 
uation or any other dull. business 
period. 


The plan suggested for exploi- 
tation during two week lay off 
period of the Westclox Company 
(largest industry in LaSalle) is 
as follows: men 


Merchant and newspaper tie 
up involving distribution of 
gifts through the theatre and 
by means of a coupon ticket 
made up like a railroad ticket. 
Screen trailer run in advance 
reading; 

“Westclox employees atten- 
tion! Do not fail to obtain 
your valuable coupon strip 
ticket to be used during vaca- 
tion period.” 


This ticket was made up in a 
series of coupons each one good 
for a discount on merchandise, a 
free meal at the leading Cafe and 
Two-for-one ticket at the theatre, 
a free marcel, a free pressing and 
repairing of clothes, etc. 


The newspaper cooperates by 
getting out ads on the vacation 
stunt and the ‘merchants donate 
the prizes. Coupons are given 
away at the theatre during the 
two weeks vacation. 


The booking department ar- 
ranged some good attractions in- 
cluding ‘Nothing But The Truth.” 
Street ballyhoos will be used and 
other exploitation stunts, so that 
3000 employees that are laid off 
for two weeks will be attracted 
eto the theatre—or at least will 
know that a special effort is be- 
ing made by the theatre to enter- 
tain them. 


“Business will not be very good, 
because this lay off is without pay” 
declares Miss Woods, “but at the 
same time, it will be better than 
would be the result if the course 
of least resistance was taken and 
the theatre just stood by and ac- 
cepted a dull period of business.” 


FOILS FLOOD BY 
AIR TRIP TO 
THEATRE 


Manager G. H. Coats, of the 
Publix-Saenger Theatre , New 
Orleans, was quick to exploit the 
Houston flood for front page pub- 
licity in all New Orleans Papers 
when he arranged to have Joseph 
Griffin, Irish-American tenor who 
was booked to appear in his thea- 
tre on Saturday, make the hop 
from Houston by air-plane when 
the New Orleans train was cut off 
by the flood. 


The lead stories of all Papers 
were devoted to the flood and, 
included in the story with promi- 
nent mention in the heads, or else 
in a separate column adjoining the 
flood story, was an account of the 
actor’s trip, mentioning the name 
of the theatre, attraction and play 
date. In this way, everyone who 
read the paper in New Orleans 
was forced to take cognizance of 
the Saenger Theatre and its at- 
tractions. 


“SHOW BOAT” AD TIR- 


Manager D. J. Whyte tied a 
group of merchants to a double- 
page spread in advertising “Show 
Boat” playing at the Publix Riviera 
Theatre, Knoxville, Tenn. Every 
ad On the double page contained 
questions relative to this great 
talking and singing production. 
The first fifty persons sending in 
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APPLAUD, 
DAMN YOU!! 


FULL PAGE AD FREE! 


Manager Jack Roth of the Des Moines*Paramount Theatre, used this effective method to notify the people 
of his town that his theatre, formerly the Capitol, was open under a new name after a rp anny renovation. He 
sold this idea to the Advertising Manager of the Yonker Bros. Department Store and ogressive mer- 
chants, realizing that the more interest shown in theatres, the better chance there is of hevtig people come 
down town to shop, paid for a full page ad in the local paper. 


f 

The audience habit of ap- 
plause is a box-office help 
habit. : 

Be sure you keep the hab- 
it going for talking-pictures. 

Performers on “the stage 
knew that when they subtly 
suggested applause, it could 
invariably be had. Audience 
clacques, and “‘plants” have 
sometimes been resorted to 
by managers who realized 
the importance of exciting 
the whole audience to move 
out of lethargy. 

When an audience ap- 
plauds, it feels that it has 
endorsed the entertainment, : 
and it is proud of itself. For 
that reason it goes out 
boosting the show. It has 
made itself a part of the 
show—tThe best part!! 

Don’t let a single unit of 
your program go unapplaud- 

ed. In your trailers, ad copy, 


posters, and news, TELL 
about how the audience in 
New York and elsewhere 

: APPLAUDED and CHEER- 
ED songs and pictures in 
your coming program. 

When you meet patrons 
coming into the theatre, tell 
them they’re going to 
applaud more than they ever 
did at a stage show. Don’t 
ASK for applause. Your 
suggestion must be subtle, 
and made unobtrusively— 
but MADE nevertheless. 
Make this a policy, and ap- 
plause will make bigger 
grosses a habit at your box 
office. 


ceacheiin aut the thessre-goers of Des Moines and surrounding country, 
Mfaunicr CHEVALINE. AL JOLSON, FOUR MARX BROTHERS, TWO BLACK 


THE PARAMOUNT sodey and all week ie showing WARNER BROTHERS’ SENSA- 
Ree eects AND TALKING TRIUMPH “THE DESERT SONG,” wich the 
eciginal Brwndway Sema appearing exacthy 25 they played and sang their pars for 62 
weabe in New York, and 38 weeks in Chicago. 


—-PUBLIX OPINION 


SKELLY SIGNS CONTRACT 
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So effective has been the per- 

| formance of Hal Skelly, star of the 

stage play “Burlesque,” in the 

| Paramount talking picture of the 

play, to be called “‘The Dance of 

Life.” That he has been signed asa 

feature player by Paramount, B. 
P. Schulberg has announced. 


| Skelly’s first role under the 
| terms of thé contract will be that 


of the law-enforcing brother in 
“Woman Trap,’’ formerly entifled, 
“Brothers,’’ in which he wili be 
co-featured with Evelyn Brent and 
Chester Morris. 


In signing Skelly to a long term 
contract, Mr. Schulberg paid the 
actor a notable tribute, stating 

that his performance in the film 
version of “Burlesque” would 
| “‘live for years in the memories of 
theatre audiences.”’ 


TIE-UP 


Anxious to be the first to win 
i {| the $75 wrist watch offered by 
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BELLITE 


| Publix prestige has been built up by consistently offering th 
| of even the most picayune censors, Any Publix showman wh 
| detract from that impression is doing a grave injury both to 


“Leave no stone unturned to give Publix the [| 
high standing it holds in the world of theatres.” _ 
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Once more PUBLIX OPINION calls your attention to the oft 
repeated warnings by Mr, Katz, Mr. Dembow, Mr. Chatkin and 
Mr. Botsford, about mis-use of passes, 

Some managers, steeped in tales of grafting showmanship of 
the carnival or circus-lot, seem to think they too are in a business 
that needs apologising for with a pass-pad. The circuses and car- 
nivals usually, jor unearned privileges received, will flood a town 
with free-tickets. 

Every cop,-minor-politician, or chiseler, therefore, would like 
the same from the local theatre manager. Our honest theatre folk 
are importuned to equal the “generosity” and “foresight” of itine- 
rant-shows. 

Pass-grafters do everything possible to keep the 365-day-a-year 
local theatre manager on the sucker-list. They'll frighten, lie, in- 
timidate, and actually become abusive, in érder to get on and 
stay on the pass list. 

Mr. Sam Katz will tell you that there is not, and never has 
been, anything in common between the operation of a Publix 
Theatre, and a carnival, circus, or other fly-by-night show. When 
you represent a Publix theatre, automatically your high credit and 
responsible status in the community is as assured as that of the 
greatest local citizen. Your theatre is a LEGITIMATE business, 
moral and responsible in every way. * You have nothing to apologise 
for, and no.dne to “fix.” Your actors or employees are not robbing 
clothes-lines or practicing Swindling-aperations on the public. You 
cause Publix Theatres are not, law-violators. 

You have at your-command an expert and effective legal de- 
partment and a good-will department that knows when and how 
to fight for our rights where necessary. 

Your theatre is an economic asset to your community every day, 
and your operating costs and payroll is a valuable daily asset to 
the town. Yours is a local theatre. You're not a “foreigner.” 
You have as much right in the town as the mayor. You are a 
constructive influence. Therefore, you’re ENTITLED to every 
courtesy and favor the community can give you! Every merchant, 
property owner, or other responsible citizen, properly approached, 
stands ready to see that you get it. You have no right to give 
away the merchandise you are charged with selling, and must sell 
in order to stay in business. Of course there are ‘exceptions. 
There IS and always will, be a legitimate use and need of the pass- 
pad. But it invariably is about 20% of what our weekly box-office 
reports indicate that it is in certain cities. 


SAY IT IN ENGLISH! 


Newcomers to show business are sometimes prone to adopt the 
wise-cracking lingo of Broadway and the circus lots, in order to 
trade-mark themselves as sophisticates in show business, 

To these, PUBLIX OPINION gently points out that such 
practice is harmful to prospects for personal advancement. It 
creates so much suspicion on the part of the public that to allay it, 
requires a long period of faithful performance. 

Remember this, the next time you say “three grand” when 
you mean “three thousand dollars” or refer to “the nut” when you 
really mean ‘the overhead cost.” iy 

The argot used in show business is not truthfully the language 
of show business. In reality, most of it is the language of the peni- 
tentiaries and slums. Yeggmen brought it to the carnival and cir- 
cus lots, and foolish or careless showmen engaged in legitimate en- 
terprise permitted its sly glamour to taint their conyersation. 

One of the easiest and best ways to give Publix Theatres 


representation is to avoid the slanguage of me ieee Hy. by -| 


aight show Inisinéss, and speak the language of respectability. 


; 


don’t need to buy freedom from persecution or prosecution, be-| Dear Mr. SerkoWwich: 


article on talking shorts; 


0 


Hop Publix 
ding, New 
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Considerable trouble has been! 
experienced with 43 A amplifier | 
panels burning out transformers | 
or condensers. This trouble in 

\ every instance has been 
traced to a defective tube. 

“The 211 E tubes used in this| 
panel are arranged in two pairs, 
one pair on either side of the 
panel. Each pair is a push-pull 
arrangement; that is, one tube on 
either side of a center tapped 
transformer. 

When one tube of a pair goes 
bad to the extent that it can no 
longer carry its full share of the 
load, the other tube tends to over 
load and carry the difference. This 
means that one side of the trans 
former, and one side of the con 
denser bank is overloaded 

The transformers’ and con 
densers in the 43 A are not built! 
to withstand a heavy overload 

A defective tube in the 43 A can 
usually be detected by comparing 
the meter reading with that of the 
other 43 A, if there is ‘one, and 
with the 42A. If any one is out 
of line a bad tube should be sus 
pected. Since all are connected 
to the same 110 volt feed, the me 
ter needies should normally stand 
in’ the same relative positions 
within the red section on the scale 

Substitution is the safest way 
of testing for a defective tube 


After reading issue number 
firty-two of PUBLIX OPINION 
feel more inclined to sing 
praises than ever. 

I thoroly enjoyed the article 
written by Mr. Lioyd Lewis, and 
have instructed my men to get 
with their newspapers and have it 
planted locally. 

This 


Yours very truly, 
JESSE L. CLARK, 
District Manager 


PUBLIX OPINION No. 52 has) 
just made its appearance in our | 
theatres; thia issue is “jam-full’’ 
of helpful suggestions: There’s an 
their 
place on the program, etec.: an 
item to remind us that small ex 
penses still require close watch: a 
useful chart displaying peak 
hours; ad and exploitation tips 
aplenty. And a story—THE Dp) 
LUXE PICTURE PALACE—writ 
ten by Lloyd Lewis. 

You will find the article written | 
by Mr. Lewis on the inside of the 
back cover, And I would like for | 
each of you to get in touch with | 
your loeal editors and have this| 
story spotted in some conspicuous | 
place in the newspaper. I am sure | 
you will agree that it is very 


Yours 
£5 


in-}: 


| 


| 
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— NAST ee 


public ey honest merchandise that has always ne 
in his eagerness to sell this merchandise, presents it 
and the company he serves. 


pinion |? 


York, Week of June 22nd, 1929 


Watch Publix Opinion for this service in evs 
trade papers for it, 


Record 
Ne. Subject 

Stair# of Sand—6 reels (Bil)... 

Where East is East—7 reels (8) 

Time, Place and Girl—T reels 
(AT) : seteneve 

Careers—-10 reela (AT)...«..«5. 

Rainbow Man-—~10 reela (AT).. 

The Gambiers—8 reels (AT)... 

Joy Street-—7 reels (8) 

Wheel of Life—6 reels (AT)... 

Idle Rich-—9 reels (AT) ated 

College Love—® reels (AT).... 

Madame X-——-10 reels (AT) 

Fox Follies 1929—8 reels (AT) 

S... Sound 

AT-——All-Talking 

PT-—Part-Talking 

SIl-—Silent 


im 


Make 


LENGTH OF TALKING 


Wheel of Life (Trailer) 


PARAMOUNT 


Studio Murder Mystery (Trailer). 


AA89 Makers of Meloy 
A8-15 Tito Schipo 

High Hat 

Two Americans 


& Gleason 
Pred Ardath 
George Broadhurst 
Paim Beach Four 
Baby Rowe Marie 
Varsity Three 
Brindel and Burt 
Harrie and Radcliffe 


776 
780 
786 
7194 
809 
504 
7389 


783 


Duffy 


MNETRO 


oa 
bitmors 4rio 


vette Rugel 
idbert & Sullivan 
Unaccustomed As W: 
mall Talk 


Are 


roYx 
och Acting 
ed Men 
thay 


: 


Length of Synchronous Shortg 


(Our Gang Comedy) 


EUVUCATIONAL 


PARAMOUNT 


= Vartoon) 


ng Cartoon) 


- +54 are 


EDUCATIONAL 


Runaway Train 


DISNEY 


When the Cat's Away Carton 


Egyptian Gyp (Cartoon) 
Kriss Krosses (Cartoon) 


KOLORTONE 


‘Male Ensemble”... 


7 euee 


Length of Non-Synchronons 


Review No 
Sportiignht 
Review No 
Review No 


i Many 


Lands 


CASTLE 


AT YOUR NEW 
WEEK OF 
JUNE 22 


PATHE 


THEATRE 


Ww heel of Life 
RIALTO 


RIVOLI 
BROO KLYN-PAR 


The Cocoanuts 
Thunderbolt 
Wheel of Life 


Four Feathers 


sAsssabbldbhialddebbididbaantl cle 


PARAMOUNT (New 


eo) 


CRITERION ($8) 


a 


1. 
ts 
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FILE THIS! IT WILL HELP PLAN 


LENGTH OF FEATURI 
Length of Talking Shorts nh 


ceee 


‘tee © 


eons 
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